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Assignment 1: Identifying Growth Channels for Leap

For Leap, a crypto wallet designed for web3 integration, potential growth channels that
could be utilized to increase the total number of active users include:

1. Content Marketing and SEO: By creating valuable content around how to use
cryptocurrencies, staking, DeFi strategies, NFTs, and leveraging social platforms
via web3, Leap can attract users who are searching for information and guidance
in these areas.

2. Influencer and Affiliate Partnerships: Collaborating with influencers and thought
leaders in the crypto and NFT space on platforms like Twitter, YouTube, and
Instagram can help reach a broader audience. An affiliate program can
incentivize content creators to promote Leap.

3. Community Building and Engagement: Utilizing platforms like Discord and Reddit
to build communities around specific interests related to features offered by
Leap, such as DeFi discussions or NFT drops.

4. Email Marketing: By collecting emails through lead magnets (like free e-books on
starting with crypto wallets), Leap can keep potential users engaged through
regular updates about the platform's features and industry news.

5. Paid Advertising: Using targeted ads on social media platforms and Google
AdWords to reach audiences interested in cryptocurrencies, DeFi, and NFTs.

6. Partnerships with Crypto Exchanges and NFT Marketplaces: These partnerships
can provide direct access to users who are already engaging with crypto and
might need a wallet like Leap.

7. Webinars and Online Workshops: Hosting educational sessions that can help
demystify crypto and web3 for newcomers and also provide advanced insights
for seasoned users.
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Assignment 2: Metrics for Monitoring Growth Channels

For each of the identified growth channels, the following metrics could be monitored:

● Content Marketing and SEO:
● Daily: Website traffic, bounce rate, new vs. returning visitors.
● Weekly: Rankings for target keywords, page views, time on page.
● Monthly: Number of backlinks acquired, organic traffic growth, SERP

visibility.
● Tools & Pipeline: Google Analytics for traffic monitoring, SEMrush for SEO

performance, Google Data Studio for reporting.
● Influencer and Affiliate Partnerships:

● Daily: Clicks from affiliate links, new leads from influencer codes.
● Weekly: Conversions from each influencer or affiliate link, engagement

rates on promotional content.
● Monthly: ROI from partnerships, affiliate payments vs revenue generated.
● Tools & Pipeline: Affiliate marketing software (like Impact), social media

analytics tools, custom dashboards in BI tools like Tableau for
visualization.

● Community Building and Engagement:
● Daily: New members in Discord or Reddit, active users.
● Weekly: Engagement rates (posts, comments), top contributors.
● Monthly: Growth in membership, sentiment analysis.
● Tools & Pipeline: Community platform analytics (Discord Insights, Reddit

Analytics), sentiment analysis tools, Tableau for visualization.
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Assignment 3: Analyzing User Journeys for Leap Wallet

Download

1. Social Media: Users coming from social media might be more engaged with
visual content and less with detailed text. Improvement: Enhance CTAs and
streamline the visual journey leading to the download.

2. Advertisements: If users come from ads, they might need more convincing about
the security and features. Improvement: Provide clearer information on the
landing page about security features and unique selling points of Leap.

3. Search Engines: Users from search engines are likely looking for specific features
or solutions. Improvement: Optimize landing pages to match the search intent
and include FAQs and testimonials to increase credibility.

4. Direct Traffic: These users already know about Leap and might need a final
nudge. Improvement: Highlight the latest updates or features and offer a quick,
easy download process.
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Assignment 4: Writing a Blog Post About Leap Wallet’s Social

Media Activity

Title: Innovating Crypto: How Leap Wallet Engages and Educates Through Social Media

In the rapidly evolving world of cryptocurrencies and blockchain, staying informed and connected is

crucial. Leap wallet, a trailblazer in the crypto wallet space designed for web3, masterfully utilizes

social media to engage with its audience and educate them about the potential and versatility of its

platform. Here’s a closer look at three standout posts from Leap wallet’s recent Twitter activity.

1. Interactive Q&A Sessions

Leap recently hosted a live Q&A session on Twitter, inviting users to ask real-time questions about

staking and DeFi. This interactive approach not only demystified complex topics but also

strengthened community trust. Followers could ask anything from basic setup queries to advanced

investment strategies, showing Leap’s commitment to accessibility and user education.

2. Announcement of New Features

Another significant post was the announcement of Leap’s latest feature integration that supports

multiple NFT marketplaces directly through the wallet. The post was accompanied by a short video

tutorial showcasing how users can manage and showcase their NFTs using Leap. This not only

informed users of new functionalities but also demonstrated the practical use, driving higher

engagement and shares.

3. Partnership Celebrations

A third notable post highlighted Leap’s recent partnership with a major blockchain game developer,

which allows users to directly use assets from their wallet in blockchain games. The post celebrated

this milestone with a giveaway contest, offering users a chance to win exclusive in-game items by
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linking their Leap wallet. This not only boosted the post’s visibility but also showcased the wallet’s

expanding capabilities in the fun and engaging realm of blockchain gaming.

Engagement Beyond Posts

What sets Leap apart on social media isn’t just the content of their posts but how they foster

ongoing engagement. Following each announcement, Leap ensures to follow up with educational

content, user testimonials, and responsive support, creating a well-rounded social media presence

that supports both current users and attracts new ones.

Through effective use of Twitter, Leap wallet continues to grow its user base by not just selling a

product, but by creating a community of informed and enthusiastic participants in the web3

ecosystem.

This draft highlights how Leap wallet leverages social media to educate, engage, and expand its

community, reflecting both the innovative spirit of the product and the practical benefits it offers to

users. Let me know if there's anything specific you'd like to adjust or add!


